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E-A-T (Expertise, Authoritativeness, 
Trustworthiness) has been a cornerstone of 
Google’s Search Quality Rater Guidelines 
since 2014. In 2022, Google added a new 
“E” to the mix – Experience. 

Understanding and optimizing for E-E-A-T 
strongly correlates with SEO success. 
This framework is integral to Google's Search 
Quality Rater Guidelines, which assess the 
quality and credibility of content on the web. 
Understanding and implementing E-E-A-T 
principles can significantly influence your 
website's search engine optimization 
performance.
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Experience

This refers to the content creator's first-hand or 
life experience related to the topic. For instance, a 
product review written by someone who has 
personally used the product demonstrates 
genuine experience.

Expertise 

This denotes the creator's knowledge or skill level 
in the subject matter. Content produced by 
individuals with recognized qualifications or 
substantial experience in a field exemplifies 
expertise.

Components of E-E-A-T



Authoritativeness

This pertains to the credibility of the content 
creator or the website. Being recognized as a 
leading source in a particular domain contributes 
to authoritativeness.

Trustworthiness 

This involves the reliability and integrity of the 
content and the website. Clear sourcing, 
transparency about authorship, and accurate 
information enhance trustworthiness.
Trustworthiness is also a measure of your site 
security.



While E-E-A-T is not a direct ranking factor, it 
plays a crucial role in how Google evaluates 
content quality. 

Pages that demonstrate high levels of E-E-A-T are 
more likely to rank well, especially for credibility
related topics.

Importance of E-E-A-T
in SEO



Showcase Author Credentials 

Include author bios detailing their qualifications 
and experience to establish expertise and 
authoritativeness.

Cite Reliable Sources 

Reference reputable sources to back up claims, 
enhancing the content's trustworthiness.

Strategies to Enhance
E-E-A-T



Encourage User Reviews and Testimonials 

Positive feedback from users can bolster a site's 
credibility and demonstrate real-world 
experience.

Maintain Transparency 

Provide clear information about your organization, 
including contact details and customer service 
information, to build trust.

Regularly Update Content

Ensure information remains current and accurate, 
reflecting ongoing expertise and commitment to 
providing value.



•    Detailed Content

•    Industry Insights

•    Personal Stories

•    Industry Participation

•    Author Credentials

•    Citations

•    Awards

•    Reputation

•    Backlinks

•    Brand Mentions

•    Forum Mentions

•    Positive Reviews

•    Social Signals

•    Transparency

•    Up-to-date Content

•    Consistent Branding

Some other pointers for
effective SEO include



Thoughtfully placed backlinks from relevant, 
high-authority domains form the backbone of an 
effective SEO strategy and are one of the best 
ways to demonstrate topical authority in your 
industry.Google evaluates links by measuring their 
proximity to/from seed pages. 

According to Google’s algorithm patent, seed 
pages ‘need to be reliable, diverse to cover a wide 
range of fields of public interests, as well as 
well-connected with other pages (i.e., having a 
large number of outgoing links).’

Finally, AI can help with research, outlining, and 
even drafting, but the final content should always 
be reviewed, edited, and enhanced by a human 
expert with real-world experience. 

By focusing on these aspects, you can improve 
your website's E-E-A-T, thereby enhancing its SEO 
performance and providing a better experience for 
your audience.


